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Goals for brand relaunch 

1. Increase  
 commercial impact 

2. Strengthen  

 competitive advantage 

3. Transfer  

 a traditional brand  

 into the next century 
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Market research for maximized brand impact 

Research objectives 

 

1. Measure brand awareness of automotive lighting brands 

2. Determine brand image drivers 

3. Test 5 new NARVA logos and 3 packaging options  

4. Test winning NARVA brand identity concept against current  
NARVA logo/packaging  
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Poland Russia Morocco Colombia Philippines 

Research done in 



©2015 Lumileds Holding B.V.  |  Confidential  |  5 March 5, 2016 

Results: NARVA Key Brand Attributes 
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 Profitable

 Value for money

Leading in innovation

Made in Germany

Safety

Robustness

Well known

 Reliability

Best quality

NARVA Key Brand Attributes 
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Tested brand elements 

1. Triangles  

a. With 

b. Without 

2. “Licht Tradition”  

a. German 

b. English 

c. Without 

3. “Member of Narva e.V. Germany” 

a. With 

b. Without 

4. Flag 

a. With 

b. Without 

5. “Germany” 

a. With 

b. Without 

Represent light beams 

Traditional German brand 

Reliable brand with German heritage 

German quality as a reference 
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Test results 

As a conclusion, the new logo is composed out of below elements: 

1. With triangles 

2. Licht Tradition in German 

3. Include “Member of Narva Germany e.V.” 

4. Include Germany 
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• Refreshed blue  
(older blue is too close to black) 

 

Logo 

• Decoupled association to Narva consortium  
for increased brand logo clarity  



©2015 Lumileds Holding B.V.  |  Confidential  |  9 March 5, 2016 

The new quality seal supports the high 
quality of the products and is a promise to 
the consumer: 

• Guaranteed quality 

• Experience and tradition 

• Association membership  

Quality seal 
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With our road shape we illustrate 
our automotive specific DNA. 

The road shape is a design 
element to add consistency and 
dynamic to any NARVA layout.  

Road shape 



©2015 Lumileds Holding B.V.  |  Confidential  |  11 March 5, 2016 

Winning combination of Logo, Packaging and Quality Seal 
(new global packaging) 
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Evolution of packaging types 

Duobox Blister Commercial 
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POS Tools 
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Exhibition 
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Brochures 
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Infopasses 
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Product Branding 



©2015 Lumileds Holding B.V.  |  Confidential  |  18 March 5, 2016 

Website 

http://www.narva-light.com/en_EN/  

http://www.narva-light.com/en_EN/
http://www.narva-light.com/en_EN/
http://www.narva-light.com/en_EN/
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• Packaging images 
- 14.03.2016 

 
 

• Brand logo 
- 01.02.2016 

Available 
 

 

• Press release 
- 31.03.2016 

 

 

• Website 
- 31.03.2016 

Soft relaunch 

- 2017 
New website 

Timeline 

• New packaging 
- 28.03.2016 

Poland+CE 

- 11.04.2016 
All regions worldwide 

• Catalog 2016 
- 01.02.2016 

Printed version  
(intermediate version)  

- 31.03.2016 
PDF version  
(final version) 
 

• POS tools 
- Equivalent availability 

dates as for packaging 
 

• Product infopasses 
- 28.02.2016 

 

• Training guide 
- 31.03.2016 

 




